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Google and The Climate Group ask Obama to support
revolution in home energy use

6 April 2010, Washington D.C. — A letter was sent to President Obama yesterday, asking for his
Administration to adopt the goal of giving every household and business access to timely, useful
and actionable information on their energy use. Today, The Climate Group will host a joint event
with Google Inc. in Washington D.C. to provide a platform for discussing the benefits of energy
information for consumers, and how to realize them.

Along with The Climate Group and Google, the letter to Obama outlining what is required was
signed in support by 45 green groups, technology companies, investors and retailers, including
AT&T, Best Buy, Dow, General Electric, Hewlett-Packard, Intel, Johnson Controls, Inc, the Pew
Centre on Global Climate Change, and Whirlpool.

Studies and experience show that when people have access to direct feedback on their electricity
use they can achieve substantial energy savings through simple behavioural changes. In the
U.S., for example, a 15% reduction in electricity consumption by 2020 represents greenhouse
gas savings equivalent to 35 million cars off the road, saving consumers $46 billion on energy
bills or $360 per customer per year.

The event and letter build on recommendations included in the Federal Communications
Commission’s (FCC) National Broadband Plan, which was released last month. Goal 6 of the
plan stated that ‘every American should be able to use broadband to track and manage their real-
time energy consumption’ and draws substantially from the findings of The Climate Group’s
SMART 2020 Report.

At the event, panel discussions will explore which tools and technologies would empower people
with information and control. Led by Carol Browner, Assistant to the President for Energy and
Climate Change, the discussion will focus on how those tools and technologies could be put in
the hands of consumers.

Michael Terrell, Energy Policy Counsel for Google said, “Consumers of energy are one of the
nation’s largest untapped clean energy resources. In order for consumers to reach their full
potential we need the Federal Government to help lead the way.”

Amy Davidsen, Executive Director of The Climate Group in the U.S., said, “Government
leadership on consumer access to energy information will not only help consumers save money
and energy but will unlock a new domestic market for products and services that help consumers
reduce their energy use. America’s technology and utility companies will have the opportunity to
innovate and compete for a share of the smart grid market, which we estimate to be worth $12.6
billion globally. It would be common sense policy that will not only save consumers 15% on their
energy bills but be good for the planet, good for jobs and good for the economy.”

Notes to Editors:

The letter to Obama can be read at: hitp://www.theclimategroup.org/ assets/files/A-letter-to-
President-Obama.pdf

View the agenda and register to attend the event at:
http://www.google.com/powermeter/about/google-climategroupevent.html
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For further information please contact:
Lauren Bird, The Climate Group UK, +44 (0)7792 656 093, Ibird@theclimategroup.org
Stephanie Roe, The Climate Group US, +1 858 717 2266, sroe@theclimategroup.org

About The Climate Group

The Climate Group (www.theclimategroup.org) is an independent, not-for-profit organization
working internationally with government and business leaders to advance smart policies and
technologies to cut global emissions and accelerate a low carbon economy. lts global
coalition of companies, states, regions and cities around the world recognize the economic
and environmental imperatives of taking decisive action now. The Climate Group was
founded in 2004 and has operations in Australia, China, Europe, India and North America.

About SMART 2020

The Climate Group’s 2008 report, SMART 2020: enabling the low carbon economy in the
information age, found that the ICT sector had the opportunity to reduce global emissions by
7.8 GtCO2, or 15%, in 2020 through enabling energy efficiency in other sectors. This
translates to approximately EUR 600 billion ($946.5 billion) of cost savings.



